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P, Up and Away

The Ameriquest Soaring
Dreams and

s more than 34,000

baseball fans looked on,

the 206-foot Ameriguest
Soaring Dreams Airship made its world
debut, soaring above Los Angeles, Calif.’s Dodger
Stadium on April 3. Ameriquest associates and young
artists joined Dodgers and Angels fans, celebrating the launch

of Ameriquest’s colorful new airborne goodwill ambassador.
g ; _ i Individual panels for the airship were painted by thousands of
i slipA matlenvoyece s the result of thousands of hours of children in pediatric facilities and after-school programs throughout
work by young painters, along with Ameriquest’s history-making

decision to turn a promotional blimp into the world’s [arg(‘ﬂ airborne

display of children’s artwork.

the Southwest. In addition to painting, all the young artists also
completed goal cards, succinctly outlining their own personal hopes
and dreams for the future, and what they will need to do to reach their
The airship, formerly Ameriquest Airship Liberty, was redesigned to goals.

become the focal point for all the company’s philanthropic and
community-outreach efforts, says Julie Brandt, vice president of
Corporate Philanthropy and Public Affairs.

The airship project was created in conjunction with Los Angeles-based
Portraits of Hope, which is dedicated to helping children overcome
adversity by participating in the creation of large public works of art.

“| HELPED PAINT THAT BLIMP!"—A young artist watches
with rapt attention as The Ameriquest Soaring Dreams : ;
Airship makes its maiden flight over Dodger Stadium in Los allowing water and air o between the
Angeles. This young man was one of approximately 4,000
children who helped paint the airship.

> There imately 32.4 million ppr‘mmnun" in the ai




Dreams Airship Celebrates Hopes,
Potential of America’s Youth

“The beauty of this program is that the visual
component speaks for itself,” Brandt savs.
“Children from across the country w ho mav
never meet one another are joined together in
an enormous collaborative effort and can all
look up in the sky and point to the blimp and
sav ‘We did that” with a sense of pride.”

.-\Ilu-l'iqlu-_-\ll-\ arrangement w ith the (ii".\]]ir} is
not a traditional upnn\m'ﬁhip\ Brandt L'\|)|di1l~'.
“Unlike other corporations, Ameriquest’s
arrangement w ith Portraits of | |(J]n' is a true
partnership. It's important for our associates
to know that Ameriquest and Portraits of

I |(:f1v worked
ltlgl'] h(‘l' |.‘Ii' \l'\(‘]‘n\]l
months to develop
the philosophy

and theme for

this project. We
understood that

it was part of

the Ameriquest
tradition that our
assoclates want

to be personally

connected to

AMERIQUEST

our community-

involvement
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WELCOMING FANS—
Vice President of
Corporate Philanthropy
and Public Affairs Julie
Brandt greets fans at
Dodger Stadium April 3,
who had the opportunity
to watch The Ameriguest
Soaring Dreams Airship
make its first flight.

“We wanted to
make sure the
Soaring Dreams
I)I'lljl'\'l ill]ll(]['(‘(i
and preserved

that tradition, We
didn’t want to just

support them with
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FIELD OF (SOARING) DREAMS—
Dodger second-baseman Antonio Perez
pauses during the pre-game warm-up to
congratulate some of the young artists
whose talents are showcased on The
Ameriquest Soaring Dreams Airship.

FOLLOW EVERY
RAINBOW—Approximately
9,000 brushes were used

to paint The Ameriquest
Soaring Dreams Airship.
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